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COURSE OUTLINE

(1) GENERAL

SCHOOL FACULTY OF SOCIAL, POLITICAL AND ECONOMIC SCIENCES

ACADEMIC UNIT DEPARTMENT OF ECONOMICS

LEVEL OF STUDIES POSTGRADUATE

COURSE CODE I SEMESTER | 1°

COURSE TITLE INTERNATIONAL MARKETING

TEACHING ACTIVITIES TEACHING HOURS PER WEEK ECTS CREDITS
7.5

COURSE TYPE CORE

PREREQUISITES NONE

TEACHING & EXAMINATION GREEK, ENGLISH FOR ERASMUS STUDENTS

LANGUAGE

COURSE OFFERED TO YES

ERASMUS STUDENTS

COURSE URL https://eclass.duth.gr/courses/1428266/

(2) LEARNING OUTCOMES

Learning outcomes

Course description

This course introduces the marketing practices of firms seeking their international expansion, aiming
to help the student understand the different marketing management strategies from a global
perspective. It analyzes the outline of the crisis and the emerging new phase of globalization, which
lies at the background of all organizational phenomena nowadays. In this mutational context of the
global socioeconomic environment, it presents specific marketing processes to understand and cover
the customer’s evolving needs globally, emphasizing particular aspects of the external environment
affecting the articulation of international marketing systems. Also, the Stra.Tech.Man (strategy-
technology-management synthesis) is presented as a tool to perceive the evolving internal
organizational environment and diagnose the specific (and correlated) opportunities and threats of
the respective external environment.

Learning outcomes
Upon successful completion of the course, students will be able to:

e Understand the basic concepts related to international marketing.

e Understand how the external environment of international marketing is structured in
the different levels that interact with each other (economic, social, institutional,
cultural, and political).

e Recognize how the international client thinks and acts through systematic global market
research.

e Know how a marketing strategy is structured for the firm (socioeconomic organization)
to operate on a global level.

General skills

e Strengthen the understanding of how an organization operates in marketing terms in the
international environment.

e Increase the ability to analyze data related to the international activities of a socioeconomic
organization and, in particular, of a company.

e Increased ability to extract primary data, classify and analyze it and draw conclusions
concerning a socioeconomic organization’s national and international activities.
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(3) COURSE CONTENT

1. What is international marketing?

The theoretical background of the “open economy” and international business

International marketing systems and international market research

The external business environment: political and legal factors affecting international markets

The external environment of the firm: Economic, social, and cultural factors affecting

international markets

6. The articulation of strategy in the “foreign” market and the Stra.Tech.Man approach (strategy-
technology-management synthesis)

7. The step-by-step marketing planning process and global marketing

8. Perspectives and opportunities in international consumer and business markets

9. The overall shape of the modern global economy

10. The myth of “evil” globalization

11. Structural changes in the new globalization environment and the global crisis

12. Globalization and “localism”

vk wn

(4) LEARNING & TEACHING METHODS - EVALUATION

TEACHING METHOD Face-to-face lectures, Distance-learning lectures
USE OF | Use of the “eclass.duth.gr” electronic platform:
INFORMATION AND e Any communication with the teacher, in addition to the lectured
COMMUNICATIONS delivered in the amphitheater, is conducted via e-class.
TECHNOLOGY (ICT) e E-class is the primary tool for the student to be informed about the
course and must systematically monitor the teacher’s
announcements.
TEACHING Activity Workload/semester
ORGANIZATION 12 Lectures 20 hours
Audiovisual material watching and 50 hours
examination of case studies
Independent study 155 hours
Course total 225 hours
STUDENT | Written exams
EVALUATION
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(5) SUGGESTED BIBLIOGRAPHY

Required textbooks (in Greek)

o AleBvég papketvyk — Mia pebodikn oelpd oepLvapiwy yLa oTtouSaoTEG KOL ETILXELPNATIEG
‘Exboon: AsképuPplog 2003
suyypadeic: RICHARD L. SANDHUSEN
ISBN: 9789602093658
TUmog: TUyypappa
AwBétne (Exddtnc): EKAOSEIS KAEIAAPIOMOS EME

o AeBVEG LAPKETLVYK
Kwdwkog BiAlou otov Euo&o: 29908 kat 29907 (6Uo tépoL)
‘Ek6oon: 1n €k6./2003
Juyypadeig: Cateora Philip R.,Graham John L.
ISBN: 978-960-02-1673-8 ko 978-960-02-1674-5
TUmog: TUyypappa
AwaBétng (Ekd6tng): EKAOZEIZ NAMAZHIH AEBE

Recommended textbooks

o AeBvég MApKeTVyK
‘Exboon: AeképPplog 2003
AleBvég MApKeTLVYK
Kwdwog BiBAlou otov EUS0Eo: 94691177
‘EkSoon: 1n/2020
Juyypadeic: Svend Hollensen EmpéAlela-Mdapkog Maplog Tooykag
ISBN: 9789609732390
TUmog: ZUyypappa
AwaBétng (Exd6tng): DA VINCI M.E.N.E

e AeBvég MApKeTvyK
Kwdwog BiBAlou otov EUSoEo: 68405677
‘EkSoon: 1n ékSoon/2017
Juyypadeic: Mavnyupakng MrewpyLog
ISBN: 9786188281264
Tumog: ZUyypapua
AaB€tng (Ek60TNG): UNIBOOKS IKE (S TAMOYAH)

o JTpatnykeég SleBvolg Kal e€aywyLlkol HAPKETLVYK
Kwb1kog BLBAlou otov EUS00: 320136
‘Ekdoon: 1/2016
Juyypadeic: KQNITANTINOX AYMIMEPOMOYAOZX, BAZIAHZ TZANABAPA:X, MAPIA
2ANAMOYPA
ISBN: 978-960-603-211-0
Tumog: HAektpoviko BiAlo
AaBétng (Ek60TNG): EAnVikA Akadnuaikd HAektpovikd Zuyypaupota kol Bonbnuarta -
AmnoBetrplo "KaAAutog"
https://repository.kallipos.gr/handle/11419/1552

e H Suvaikn TNG MOYKOCWLOTIOINONG KOl OL ETIXELPNOELG oTnV EAAGSa
Kwb1kdg BiBAlou otov EUS00: 11560
‘Ekboon: 1n £k6./2006
Juyypadeic: BAadog Xapng
ISBN: 978-960-218-467-7
Tumog: ZUyypapua
Awadgtnc (Exdotnc): EKAOSEIS KPITIKH AE

Course Outline v.2 14-5-2021 Page 3 out of 4



https://repository.kallipos.gr/handle/11419/1552

4 A I ) I I °
IMOKPITEIO J§ DEMOCRITUS

s | e AHMOKPITEIO MANEMIZTHMIO ©PAKHZ

Course Outline v.2 14-5-2021 Page 4 out of 4




